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I love sandwiches, how about you? 
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Develop a Cohesive Brand 

Start with a concept and develop the brand around that 
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How does this relate to the 

building Professional? 
Building a robust brand and marketing 

strategies benefit every business. 



Google and National Association of Realtors 

collaborated to uncover trends and insights 

around digital media usage among home 

shoppers, whether they were looking for an 

existing home or new construction. 
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Market Research 



• 90 percent of home buyers searched online 

during their home buying process 

• Real estate related searches have grown 

253% in the last 4 years 

• 86% of new home buyers in 2011 used 

video to research a home. 
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Buyers Use Technology to Find Homes!!!! 
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You Tube

Brokerage Websites

Google Video

Consumer generated

online reviews

Aggregator listing

websites

Source: Google & Complete Home 

Shopper, 2011.  
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You Tube is the top Research Destination for 

Home Shoppers 
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Market positioning is key 
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N.U.D.E is an acronym that spells out a four 

part recipe. 

1. Novelty 

2. Utility 

3. Dependability 

4. Economic Benefit 
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The key to becoming irresistible is to get 

N.U.D.E.!  
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• CEO of Idea One Magic 

• A digital marketing firm that 

specializes in the 

homebuilding industry. 

• Featured Speaker at 

International Builder Show 

2015 

• Featured Speaker at CRBRA 

Best in Building Awards 
 



 

     Understanding + Technology * Agility = 

Competitive Advantage 
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Small Builder Marketing Equation 



1. Word Press Website 

2. Homebuilder blog with SEO 

3. Email 

4. Customer Relationship Management Tools 

5. Google Analytics 
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5 Tools for small builder marketing 
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How can selling high performance 

homes contribute to my brand? 
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Building Technology is Evolving 
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In 7 Easy Steps  



High Performance Homes are a perfect 

vehicle for branding that has… 

• Understanding 

• Technology 

• Agility 

 

• Novelty 

• Utility 

• Dependability  

• Economic Value 
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• AHFC’s Home Energy Rating System 

• Statewide Housing Assessment 

• Cash Flow Calculator 
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AHFC’s tools for marketing success 
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HERS 

Document energy efficient features 

using a consistent method 
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HERS 
Home 

Energy 

Rating 

System 

AkWarm 
Energy 

Modeling 

Software 



Variable Description Expected Relationship 

Age Age of home 

Total SF Total finished square footage + 

Finished 

Basement 

Whether home has finished 

basement 
+ 

Bedrooms Number of bedrooms + 

Bathrooms Number of bathrooms + 

Quality Superior Quality of Construction + 

Energy Star Home is 5-star, 5-star + or 6-

star 
+ 

Bloom, Nobe, & Nobe (2011) 36 

Benefits of Star System 



Variable Coefficient P-Value 

Age -3.981 <.001 

Total SF -0.038 <.001 

Finished Basement 0.395 .912 

Bedrooms -0.065 .969 

Bathrooms 4.765 .057 

Quality 5.830 .013 

Energy Star 8.664 .005 

Bloom, Nobe, & Nobe (2011) 37 

Benefits of Star System 



• We may need to question the orthodoxy of 

square footage 

• Location is still strongly correlated with 

higher prices  

• Energy Efficiency is very strongly correlated 

with higher prices 
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What does it mean? 



Oreida.com 39 

Which would you rather have? 
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Or… 
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Energy Efficiency Home Calculator 

Outreach is underway 

to the industry 

including; Appraisers,  

Lenders, Realtors, 

Contractors, etc. 



Energy Efficiency Home Calculator 
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Penn-station.com 43 

Which would you like? 



Source: energystar.gov 44 
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Cash flow Calculator 

Provide instant feedback on the impact 

to the bottom line of efficiency 



https://www.ahfc.us/efficiency/research-information-center/cash-flow-calculator/ 48 
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• Who your customers are 

• What features they seek 

• Why they are hiring your services 

• How they shop for housing 

• How you can differentiate your product in a 
crowded market 
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Remember 



51 

Finally 

We have tools that can help you to sell 

high performance homes at a faster 

rate! 
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Thank You 


