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What is Live. WorR. Play.?

Live. Work. Play. is a
grassroots effort focused on
community improvement
and engagement for the
people who live here.
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VISION

By 2025, Anchorage will be

the #1 city in America to
Live, Work and Play.
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PARTNERS

» Non-binding Memorandum of
Understanding (MoU)

+ To date: 150 signed MoU's
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AREAS OF FOCUS

- EDUCATION
» HOUSING
- WORKPLACE WELL-BEING

» COMMUNITY SAFETY

« TRAILS INITIATIVE

» (REATIVE PLACEMAKING

- ONE ANCHORAGE, ONE ECONOMY
- ENGAGE ANCHORAGE
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EMPLOYER SURVEY

d f * COMMON EMPLOYER CONCERNS: ANCHORAGE
Errp|oyuesd1uusms {urlgu commutes kil g
respum__lén{ us-e - 470/o o in exchange for lower cast housing
relocation company Overall neighborhood quality, incluc]ing schools and
s uuiul:ilily pd:|i|: transportation

L +]
|r1crea5ins need far |'|is|'|er wages to accommodate
20% o | i I . ° high cost of housing, impacts company profitability
er arelocation package that
o

includes assistance with using

Limited rental unit milab“ﬂ.}r. many in undesirable

Feel the Ancher
s neig"llmrhuxls with low quality amenities.

80% Fibuadand el hwsing ml:loetcl
reloca am) N!EEE are lo I“S imp“li * e al 5 il"
companies to buy within the Anchorage Bowl o the hineas

b . 5 . to attract workers 'I'OP 5 SOLUTIONS
with <1000 90% Y';:‘f_ ;“lf:;ﬁ"“:; S IDENTIFIED BY EMPLOYERS:

by our housing market Feel the m-!hfl'ﬂ Ik:l o] Radavalop deteriorated areas with new
. |mpact|ngt e ability | hausing (60,

@ Build more affordable housing units (60)

@ Provide tax relief for new housing in
deteriorated areas (53)

@ Build more rental
hnusing units (53)

@ Upgracle streels,
waterfsewer, sidewalks
in deteriorated areas to
encourage mdeve|opmunl (45)
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Housing Survey - Employee

EMpLOYEE SURVEY 13% Tried to Rent ) 15% Tried to Buy
Pri why potential buyers did not purchase?
mary reason why pobential buyers purchase:
68% HOUSING TOO EXPENSIV

PLANNING TO MOVE WITHIN
ANCHORAGE IN THE FUTURE? 45% Yes © 38% No

TYPES OF HOUSING RESPONDENTS WOULD CONSIDER?

© 76% Single-family multi-level € 71% Single-family 1-fleor

i © 47% Townhouse © 40% Duplex © 38% Condo
—— WHAT DO RESPONDENTS WANT IN NEW HOUSING?
; el Garage Location in a safe neigl\lmrhond

Gend er OI: tI'IE respondents? LAMNC A W'asher,l'ror}er in unit Praximity to parks & trails

2?2 ?EAhEALE : EEEA Vard EEEA Ablity to have pets EYEA Proximity to work

proximily to slwppirg, services, restaurant, or coffee s|'|op

DEERMIOTGCERS ATREHRINCES 2% CURRENTLY R
RESIDENTIAL “OWNERS" IDENTIFIED BY EMPLOYEES:

® Redevelop deteriorated areas with new
densar hmsing {50%)

® Build more affordable housing units (49%)

@ Drovide tax relief for new housing in
deteriorated areas (39%)

@ Build more single-family
75% “OWNER" RESPONDENTS housing urits (37%)
OWN SINGLE FAMILY HOMES O Ul st
; siddewalks
in dateriorated areas to
encourage mda»velopmml tib%)
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What Home Buyers Really Want

National Association of Home Builders (NAHB)

Full report: www.nahb.org

Three of the top-ranked features in all
age groups were energy-related.

- ENERGY STAR rated appliancs (94%)
- ENERGY STAR rating for whole home (91%)
- ENERGY STAR rated windows (89%)
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What Home Buyers Really Want

National Association of Home Builders (NAHB)

Full report: www.nahb.org

Buyers care about the environment.

- Concerned/want environment-friendly
home, but would not pay more (67%)

- Not concerned (18%)
- Concered/would pay more (14%)
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What Home Buyers Really Want

National Association of Home Builders (NAHB)

Full report: www.nahb.org

Buyers are willing to pay more for energy efficiency.

- 9 out of 10 buyers would choose a highly energy efficient home w/lower
utility bills rather than one costing 2-3% less w/out those features

- On average, home buyers are willing to pay Srias SIS ik

an additional $7K+ in the up-front price of a I I I $7,100
I $5,750

home to save $1K annually on utility costs:
<35 35-44 45-54 55-64 65+

]
A @)1, Age groups of survey respondents

Amount buyers willing to pay
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By 2025, Anchorage
is the #1 city in
America to

Work. & Play.
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2016 AEDC Economic Forecast Luncheon
January 27, 2016
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Featuring Keynote Speaker:

Alexa (lay

co-author, The Misfit Economy

TICKETS ON SALE NOW!



THANK YOU!

All reports available on www.AEDCweb.com
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